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WHO WE ARE

WHAT WE DO

GIVE NOW

GET OUR eNEWSLETTER

EMPLOYMENT
OPPORTUNITIES

EBINGER FAMILY CHALLENGE
Fight poverty now!
Sign up for our eNewsletter

and we will receive $10
toward a $50,000 challenge

81 9?

Opportunity International

CIVING THE POOR & WORKING CHANCE

HOW YOU CAN HELP

MEDIA CENTER

Donate | Contact | Searchl

Opportunity International . ME
Opportunity International is dedicated to the needs and (.JJ‘\. I i_\
well being of the poorest of the working poor - that's what
Opportunity International is all about. We provide small
loans -- sometimes as little as $50 -- as well az banking,
insurance and other financial services that allow poor
entrepreneurs to start or expand a business, develop a
steady income, provide nutritious meals and education for
their children and create jobs for their neighbors. Learn
more about how you can support Opportunity's
commitment to help 100 million poor people waorls their
way out of poverty by the year 2015.

Millia
Help Build
African Natio

What's New

Chicago Sun-Times article, 08/20/07

God is in the change

|With Lord in mind and miniloans,

" \group helps neediest.

~ What could be the fastest growing lender in
Chicage doesn't loan te executives in high-
rises, but to mothers in mud huts. Read

mare==

THROUGH MICROFINANCE

World Relief, World Relief Canada
and HOPE International partner
with Opportunity International to
open microfinance bank for

Rwanda's poor

Urwego Opportunity Microfinance Banl first-
ever bank merger in Rwanda; Will offer
savings accounts, financial services to
poor...Read More==

Nelizer Darko
her story...

Gates Foundation Provides $15

POVERTY HISTORY

Opportunity Supports ONE

-
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") Opportunity International

CIVING THE POOR A WORKING CHANCE

DONATE NOW

=

m Ebinger Family Challenge - $50,000

WHAT WE DO

To help spread the word about Opportunity Internaticnal, the Ebingers are offering a $50,000

challenge.
HOW YOU CAN HELP

How does it worl? When you complete the form to subscribe to our bi-monthly eNewsletter

GIVE NOW below, the Ebinger family will donate $10 to Opportunity International. This $10 donation will
then help Opportunity International move one person from a life of chronic poverty to a life of
MEDIA CENTER dignity and hope for the future.

How does $10 help move one person out of poverty?

GET OUR eNEWSLETTER

EMPLOYMENT ® 576 supports one poor entrepreneur with a business loan, training, and other financial
OPPORTUNITIES services

# Thiz one loan improves the lives of 7.5 pecple
EBINGER FAMILY CHALLENGE

0 The poor entrepreneur

Fight poverty now! O The poor entrepreneur’s family

O The poor entrepreneur’s employee
Sign up for our eNewsletter O The poor entrepreneur’s employee’s family
and we will receive $10 )
toward a $50,000 challenge # 510 helps each of the 7.5 people touched by one loan = §76
v

e Thus, $10 helps one person meve from a life of poverty to hope

Participate in the Ebinger Family Challenge and you will help Opper unity International move
ane person out §f poverty.

\l;olu can help byl simply subscribing to our bi-menthly eNewsletter blr completing the form
elow.
First name:l * —
Last name:l *
Email:l *
Subscribe
|
T T T T Ts If Tntermet [R100% - 4
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: Google ||G'v chicago foundation foh] Go¢ a2 £ v (D settings~ : Fle Edit View Favorites Tools Help
W I@Chicago Foundation for Women [ l - B i ~ [} Page v i0F Tools =
|~
HOME | DOMATE | LOGOUT | Search: !@ Ch‘iignrh:u"diﬂinTr E I 1
ADVOCACY =
— e
about advocacy donate events grants news publications L ALTION
y 9 P | ctw [iwrac]
TUESDAY BLAST Al bl
TUESDAY DONATE
OUR WEEKLY EMAIL NEWSLETTER
BLAST |__NOwW |
View Tuesday Blast archives from last week's email backto Jan. 2007.
TAKE
The Tuesday Blast is Chicago Foundation for Women's weekly e-newsletter, delivered to mare than ACTION
9500 inboxes every Tuesday morning. Sign up here. Here's what you'll find inside:
= Tuesday Special and Tuesday Stars highlight the mostimportant events and the people who are TUESDAY
making an impact for women and girls. BLAST
» News features our analysis of the headlines and puts a “gender lens”™ on stories that may have
missed the point, in our occasional feature What's Missing? We also include Foundation news. WAYS TO GET
» Advocacy provides action items and policy updates on the women's rights agenda. INVOLVED
= Our Events are upcoming Foundation programs, with a link to our full calendar of events.
= Plus mare news and views on health, economic security and freedom from violence for all
women and girls.
Subscribe to the Tuesday Blast now.
This week's email subject:
Tuesday Blast: Wanted: Anti-choice family planning staff
Chicago Foundation for Women's Weekly eUpdate
Aug. 26 - Sept. 1, 2008 |;,'
[d @ mternet #100% -
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Cliconnect Login

Spread the Word
STl Sign Up for eNews
Visit Our Partners

Shop to Support ACCION First Name: plligon |

bricor il LSt N o Diest |

> Sign Up for

Preferred|

vandiest@blackbaud com|

Help | English | Espafiol

o/

Events Email: |
My eNews: | Yag | want monthly updates with the latest news .
My| General Interest vl
Microfinance
Involvement:
4| ]
UserID: glyang (1 | *
Passwnrd:!.......... | *
3 charactera or more. Password is Case sensitive.
Confirm |
EIITTTTYYT] | "
password: |
Reminder | day we met |
phrase:
*
ACCIONconnect Lagin
Home | Contact Info | Meed s Loan in the US | FAD)'s
B = = y —
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EE

UNIVERSITY of DAYTON

ALUMNI

Manage Email Subscriptions

Check the boxes next to any e-mail communications you do not wish to receive and
then click the "update” button, Please allow three business days for your changes to
take effect.

UD eSubscriptions

I do not want to

Feceive: [" Messages from my Alumni Chapter

[T New from upn

™ Reunion Update Messages
r Support UD Messages
Tup Update Messages

Update |

would you like to opt out from all UD ermail communications?

Nawigate UD: Home | Search

My UD
My Profile

Manage Email Subscriptions

Change Online Password

Logout

Alumni Directory

Support UD

Alumni Association

Chapters & Groups

Reunion Programs

Alumni Awards

=
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|
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ACCION International [enews@accion.org]
@ Steve MacLaughlin

Sent Thu 06/19/2008 6:00 AM
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Bottom-Up Development in Tanzania - FT Mames Sustainable Banks of the Year - Meet Lesly Noemi Ramos

June 18, 2008

Mew & Noteworthy s

Tanzania's Akiba: Expanding Financial Inclusion

with ACCION's Halp

Tanzania’s econemy is cutpacing that of many African countries. Long
dependent on agricultural exports, the East African nation is rapidly
diversifying, and ACCION is helping it do so frem the bottom up. Through its
partner, Akiba Commercial Bank, ACCION is aiding the development of
microenterprise for the country's low-income residents, fostering economic
growth at the base of the pyramid. Last month, ACCION and Akiba closed a
deal that will help expand the bank's operations, particularly in micrefinance.
Coupling technical assistance and management services with a 20 percent
stake in the bank, ACCION will work with Akiba to help the institution grow
substantially beyond its current footprint of six branches and help it to
strengthen the market for microenterprize. Read meore about the partnership
hers,

Wsatch 5 wideo and leam how Anna Leons
Mushi, client-of Akiba Cemmercial Bank,
started on the mad to 3 better life with
225 joan.

ACCIOMN Partners Draw Praise, Awards from Financial Times
Congratulations to ACCION's partner micrefinance institutions, Banco Real of
Brazil and YES Bank of India, for winping the "2608 Sustainable Banking
Aveards” from the Financial Times. The awards highlight "banks and other

* Donate Now

= Sign Up for eNews

* View Publications

* Watch an ACCION Video

110%

ACCION partner Akiba Commercial
Bank in Tanzania has increased jts
number of active microfinance clients
by 110% since 2003 when ACCION
first started work with the institution.

Read More »

WP g

7 3, (-+)



Blackbaud i
Interactive

0: %'-**p '- A )*% ) : % 00 >

Awareness Repeat Participation
y ¥

Education Community
¢ ¢

‘Athons Recurring & Renewing

¢ ¢

Advocacy Networking & Viral Marketing
v v

First Gift or Membership Stewardship
819 73, (+)



Blackbaud

Interactive
D% (: ( &' (% *% (% & %
& *10 ( % 2& 4) - +&
Y() 1*% % 1:' E
-0 <B
-0 ?B
11 / C D+ B
)0 ) 1 1 / B
1 )( 10 B
, 1 B
819 7 3,(+)



Interactive
- B
@B @B
) 8 & ) 8 )
18& ! # ) 18& ! 18& !

.!&& S % -! " S %

"H# 3% &
8195 7 3, (+)




Interactive

7 ke B el Atk - e - Waeliees. T et [apbares

E-:_: - |E et feveree. reskaarveet. g s ooty

o AR ek AT -rE

ﬂll:'. J.q}(l _|.:|.
|'7I-""'i'r:| = e Page U Tooke

Wik Mulbs Raagin

. .?"
MAKE-@-/WISH

Australia

ABGUTUS WISHES  WEWE & EVENTS  GET INVOLYED  SUPPORTEES

—

‘Hoeese for Dreams’ to be The Povwer of a Wish July = a bumpar Wish
adlctinnad miznth
Gesting paur char fish

Wakog. e Nhah qushalia :-;T.. :'_l _I_.;.:‘E;,IE:{“‘ i. bz Wish sirkvale s
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FLORIDA STATE UNIVERSITY

FOUNDATION

Private funding advancing public education

ABOUT THE FOUNDATION YOUR GIFTS IN ACTION WAYS T0 GIVE

Introducing the Onl
Read more

g UE2 mavm 300
w.ﬂm b R

= \

Ruby Diamond Gets a Facelift Jim Moran Institute for Global
Entrepreneurship Receives

$1.8 Million Gift

Donors’ gifts have contributed to the creation of a
comprehensive renovation and expansion project
far the Ruby Diamond Auditorium that will result
in an al-inclusive concert hall—a first of its kind
at Florida State University. The current auditarium
was builtin 1954 and named for Ruby Diamond,
an alumna of the Florida State College for
Women. Read more

A $1.8 million gift to the Jim Moran Institute for
Global Entrepreneurship will bolster the Florida
State University College of Business' services,
especially to economically disadvantaged
communities in South Florida. Read more

DESIGNATE YOUR GIFT

Contact Us
F5U Foundation Home
oneFsSl Community | Login | Register

INFORMATION FOR GIVE ONLINE

Why Give?
Why are private funds needed?

Ways to Give
How can | support FSU?

Connect to FSU ,
What is the oneFSU community?

Give Now
Make an online gift now.

FS5U Foundation PhoneCenter Passes
$1 Million Mark

The Florida State University Foundation
PhoneCenter has passed the 51 million mark
and is well within reach of their $1.15 million goal
for fiscal year 2008. “Reaching this milestone...
shows the extracrdinary dedication of the
PhoneCenter staff and the remarkable generasity
of our donors.” Read mare
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€The Arc of the United States - Windows Internet Explorer =%
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USER LOGIN CONTACT THE ARC searcH I 0|

FIND A CHAPTER

»  BECOME A MEMBER

Please select a state from the map or list below to view a list of chapters of The Arc in that state
b PUBLIC POLICY

»  HEADLINES

Alabama Alaska Arizona
Arkansas California Colorado
Connecticut Delaware Florida
Georgia Hawaii Idaho
Iinois Indiana lowa

| Kansas Kentucky Louisiana

.+.| Done, but with errors on page. [# € Internet #100% -
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& PFLAG: Parents, Families, & Friends of Lesbians and Gays - Windows Internet Explorer

B

E http://community.pflag.org/MET COMMUNIT Y /Page.aspx?pid=803&srcid=416
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"E:Ii' hF |:’E PFLAG: Parents, Families, & Friends of Leshi... [

Welcome

About PFLAG

Get Support

Chapter Information and
Resources

Find a Chapter

Basic Structure and Priorities
Why Start a PFLAG Chapter
Conferences/Meetings
Training Frograms

Chapter Resources

| i - B - b - [Zrpage » ©FTools > @~ &
I-A

Families & Friends Gay, Lesbian & Bi

Chapter Information and Resources

Find A Chapter

The best way for parents. family members, friends or gay. leshian, bisexual and transgender
people to get support, receive educational materials and learn about PFLAG s advocacy efforts
is to visit a PFLAG chapter.

PFLAG has more than 500 chapters that are located in all 50 states. Get the personalized
support that you need from people who understand what you're experiencing. By clicking on a
state name below, you can find a list with contact infarmation for the chapters in that state.

Remember: You are not alone.

note: If you are a PFLAG chapter leader and would like to update your chapter record. please
contact Ernn Willilams.

; EGresndille L S s, - i By
International PFLAG Groups e ., Lumberton 3 ==
Advocacy & Issues . {LI ' winieviie: JL 4
) : e LElciaita 4 2 = o Wilm
Take Action! ol 1T Maion 5L
South % Dak-lsland
: Car:iin-az" @ lake City -Mfl_rille--":f'.;,:" ' ""auiﬂ_ e}
Education & Frograms - iraite Beach = torth Myrtle)
y =3 S meachi
FFLAG Onling Mewsroom S5 srdeeesfl S
[y Moncks 0
\ 75 ] Cié-"ghar Seorgetown
Shop PFLAG Summeervil ‘s -
EHoose)
Login Creek
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