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Intro to Mobile



262,700,000

Mobile phone users in the US. This represents 84% penetration.
It's fair to say that mobile phones are ubiquitous.

Source: CTIA



19,042

Text messages sent or received every second
in the U.S. People text more than they call.

Source: CTIA



Hours per day, on average, that one’s
mobile phone is within arm’s reach of its

owner.

Source: Yahoo! Mobile/Nielsen



Percentage of adults living in Wireless
ONLY households in the US. It's a
lifestyle that’s growing.

Source: CTIA



15 and 60

Text messages are typically read within 15 minutes of
receipt and responded to within 60 minutes.

Source: Experian Consumer Research



357 vs. 204

Average number of monthly text messages vs. calls amongst
US mobile subscribers. People text more than they call.

Source: Nielsen



790 vs. 265

Average number of monthly text messages vs. calls amongst
US mobile subscribers ages 18-24.

Source: Nielsen



331 vs. 239

Average number of monthly text messages vs. calls amongst
US mobile subscribers ages 25-34.

Source: Nielsen



230 vs. 223

Average number of monthly text messages vs. calls amongst
US mobile subscribers ages 35-44.

Source: Nielsen



1,742 vs. 231

Average number of monthly text messages vs. calls amongst
US mobile subscribers ages 13-17.

Source: Nielsen



Range of Mobile Options

= Text Messaging

=*Mobile Web

*"|VR (Interactive Voice Response)
*Downloadable ‘personalization’ content
*Mobile Applications

=*Mobile Video

Text Messaging, Mobile Web, and IVR are the best options

to reach the broadest possible audience
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Obama for America: Lessons Learned
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Seize Control of the
Mobile Channel



Seize control of the mobile channel

=

Obama

Text HOPE to OBAMA (62262)

S WWW.BARACKOBAMA COM @ -~
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Seize control of the mobile channel

Connect with Hillary

Get updates on your cell phone.

| TEXT "JOIN" TO 77007

Or enter your cell
phone number here:
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Seize control of the mobile channel
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Build the Opt-In List
aggressively



Build the opt-in list aggressively
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Build the opt-in list aggressively
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Build the opt-in list aggressively

Sign up to be the first to know Barack's
running mate via emall or text message

TEXT VPDIO 62262

== = e
SIGN UP
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Build the opt-in list aggressively

The Daily Show With Jon Stewart :
Barack Tones D6/22/2007

10

_ df AL SR .».-; 3 l.;'-..’eﬁ.
When Barack Obama rolls out his ringtones, Jon breaks autthe
glowsticks.



Build the opt-in list aggressively

gof hope?

Text HOPE o OBAMA (62262
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Build Robust
Participant Profiles



Develop robust participant profiles
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Develop robust participant profiles

_____ ATET = 7:57 PM Lo —
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Welcome to Obama Mobile.
You will now be one of the 1st
notified when the VP
candidate is selected. Text
HELP for help. Std charges
apply. Please forward.

3, 2008 3:04 AM

Barack has chosen Senator

Joe Biden to be our VP

nominee. Watch the first

Obama-Biden rally live at (>
3pm ET on

www.BarackObama.com.

Spread the word!
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Optimize Message
Frequency



Optimize message frequency

12:38 AM

_all ATET =

Watch Obama debate McCain

! Help Barack in critical
tonight at 9pm ET. Give a day

battleground states!

to help Barack between now
& Nov 4th REPLY with D,
your NAME & local ZIP to
volunteer (ex D Ann 44121).

" Rally with Barack in Leesburg

B i s 0 1 " IR A
115 2008 4:27 PM

Watch Barack in the final
presidential debate tonight at
9pm ET. Early & absentee
voting has started in many
states. Visit
VoteForChange.com for info.
Fwd msg.

L 20 2008 6:37 PM

this Wednesday! Ida Lee

-~

Phonebank this weekend at
1021 7th St, NW Washington,
DC. 10am-7pm. Bring friends
& cell phones. info: 202-579-
0812

2:21 PM

One week until Election Day &
Barack needs your help to win

VA! If you can travel to VA
between now & Nov 4,
REPLY with T2VA & your
NAME (ex: T2VA Ann) Fwd
msg.

8 8:45 PM
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Develop robust participant profiles

_all ATET = 12:12 AM

“Vote for Barack today! Polls
are open in DC until 8pm. For

rHally with Barack Obama this
Monday! Prince William

County Fairgrounds,
Manassas, VA. Doors: 5pm. L)
Free & open to public.
My.BarackObama.com/LastR

ally Fwd msg!

Mov 3, 2008 7:16 PM

" Vote for Barack tomorrow!
Polls are open in DC from
7am to 8pm. For location info

location info visit -~
VoteForChange.com or call L2
877-874-6226. Please fwd

this msqg.

40 AM

"".

We just made history. All of
this happened because you
gave your time, talent and
passion to this campaign. All

visit: VoteForChange.com or v of this happened because of
call 877-874-6226. Please you. Thanks, Barack
fwd this msg. o

Mav 4 2008 1418 AR
Mow 4. U0 T1:18 AN

~ Vote for Barack today! Polls
are nnan in DC antil Bnm Far

-~ -~
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Leverage Mobile’s
Unique Strengths



Leverage mobile’s unique strengths




Leverage mobile’s unique strengths
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MOBILE 4 ADVOCACY



Lesson 1

Invest in a Dedicated Short Code

sImproved user experience
Branding integrity
Complete control and no keyword restrictions

*Protection from carrier shut-offs



Lesson 2

Fully Integrate Mobile into Communications

*Think of your shortcode as your “New URL”
Invest the time and money into building your list
*The number of land lines is shrinking

*Dovetail with print, broadcast, and web

*Talking point for media opps

*Perfect for live events or protests



Lesson 3

Communicate Relevant Information

*Gather additional user information
*Geo-target messages
Integrate SMS with existing CRM

Create dialogue through interactive campaigns



Lesson 4

Don’t Over-Message

*SMS is not Email
*Use the right tool for the job at hand

Reserve the channel for time sensitive information

*Use concise calls to action



Lesson 5

Ubiquity ,Interactivity, Immediacy & Impact

*VVolunteer coordination

*Protest communications
*Constituent updates

«Advocacy efforts (SMS, IVR & WAP)
*Action alerts

Member polling and surveys
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Thank you.

Kevin Bertram, CEO & Founder
kevin@distributivenetworks.com
+1 202 289 2246




