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Goals Google

Know
when to optimize your AdWords campaigns
how to install Google Analytics
how to pull and interpret reports in Google Analytics

how to optimize your campaigns using Google Analytics and
AdWords data



Why should | use analytics? Google

Know your audience
Improve your site
Make better use of your marketing budget

Understand your organization’s trends



Agenda Google

Monitoring AdWords campaigns
Intro to Google Analytics
Setting goals

Interpreting reports

Reviewing trends

Making informed decisions
Troubleshooting

Resources



Monitoring AdWords campaigns Google

Keywords
* Performing poorly (below 1% CTR)
» High cost per conversion

* Low quality score
Status (Y] (2)

Active
Ads rarely gshow due to low guaity score

Ad creative
 Performance

* Position

[] Variations Actions  Status % Sened Clicks » Impr CTIR Cost

Save A Polar Bear

Free Polar Bear Cuddly Gift With ;
- Your Adoption. Adopt Onfine Now! Edi

wownwy. WarldWildLife org

AC:'"."E‘ 4?.‘)% ? 1 m ?% $2_85



What is Google Analytics? Google

ogle

Analytlcs

A free online service that shows you how people found your site,
how they explored it, and how you can enhance their visitor
experience.



Intro to Google Analytics Google

Install Google Analytics
Configure your profile

Add other users

Add the tracking code to your site
Link to your AdWords account

Auto-tagging



Install Google Analytics Google

Google

AdWords

Campaign Management Analytics

Getling Staried

Improve your site and increase marketing ROL

Googhe wants you to-attract more of the trafic you ame looking for, and help you tum mone Mstenrs nto Cuslomers,

Use Google Analylics to learn which onding marketing initislves are cost effective and see how visitors aclually interact with
your site, Make informed site design improvements, dive targeted trafic, and increase your corversions and profs

Sign up now, A's easy — and fes!

Steps to get Google Analytics [7] L e
¥ 1. You now have a free Google Account. -_-;.:_._—_ R ———
. Enmter your wehsite information for Google Analytics. ‘—'_—_ -"‘j'_':"_“h f===%
rﬁﬂmmllu " -| = u
i e — e =
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Install Google Analytics Google

GG-L‘JSIE

Adords

Campaign Managemeni Repoits Analytics Ky Accoumnt

{ 2 i'il I_'I ':-;‘. 1] :.I ]

Link to Existing Account on Urchin.com {Google Analytics)

if you alresdy have & Google Analylics acoount on hittps- s google comfanalyticsihomed (formedy wewsw unchin com), selec
an accong blow, H]'-:Il.l do nat Rk an account, please click Cancel and follow the metrucions 1o creale & nins Analylics

aoCount
Existmg Google Ammi:‘z Wi D UrSlELom
Apply Cost Data [l Autormatecally apply your Adwords cost data to afl profiles in this Analylics account

for reposting cakculations.

' Hate: You mosl have Administeator access 10 link 10 an existing Google Analylics accoumt, §you donl s2e the
account you ari Hoking for, the account meay hiave besn crealed under a dflerant ysernama or may alieady ba inked
b another Adwords Account. Leam more.

H‘I[ Linl:IAd:i:mmtu ]
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Install Google Analytics Google

Google

hdWords

Campaign Management Reports Analylics My Account

_|'I,||:=|'!"|i-'_3-'."_H|5:'||J|!=|l-', bl ik R Tk b pafeol Website Profide (W

@ Tracking for your website has not yet baen validated:
Click 'Chack Status’ to valdate whedher or not you have added tracking correctly to-your website’s home page. CRcking the
- 'Check Status’ will also provide inslctions for adding tracking 1o your website,

| Check Stams |

Analytics Settings
Froen {his page you can manage your websie profiles, creste cusiom or predefined filters, and controd access to your Analytics Helpful Links
repodts.
) f i ir |
Website Profiles + Add Website Profile Eﬂﬂ&?ﬂﬂﬁﬁmﬂfﬂ
I
«Prev 1-1/1 Het» Show{10 % Seanch @ . o~
regarts,
Nama Reports Settings  Deleta  Status * What is 5 website profile. and
whal can | do with {2
— - i ' Tracking Uinkrigwn - Chack Stalus
1. WA T DTS e oM Yigw Raparts Edid Delele g Commrsion Goals @) " Hgw do | frack 3 new websia?
W Totrack another website with Analytics, click the Add Website Profile’ link ' Lan add mare than S0
profles?
Mm Ellii.l.lllllﬂi - - 1 Ed
Number of Users: 1 Add users 19 gve them access 1o Humber of Filters: 0. Filters can be crested to include or ' is & fittes?
your Analylics reposts and report settings. Leam more. exciude cetain wisits or clicks from your reparts, to . )
reconstuct a dynamsc LEL to ke more meanngful whan H i LAl -l
displayed in reports, and mote. Leam e, Lraffe fom my 1apons?
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Configure your profile Google

Google
AdWoirds
Campaign Managemant Repans Analytics My Bccoum
Anabytics Samings | Wiy Bepors R Rk el L L
{EI Tracking for your website has not yet been validated:
Chck Theck Status’ to vabdale whether or not you hive added {racking corectly to your website’s home page. Cholang the
Check Saus’will also provide instractions for adding tracking 1o your website.
| Check Status |
Analytics Settings
From 1his page you oan matage your website profiles, creale-cusiomn or predefined filters, and contro! sccess to youwr Analytics Helfpfl Links
T
* How can | confirm jhat ['ve
Wabsite Profiles + Add Pi gelgced the leacking code
i 5 1w ¥
«Prev 1-1/1 Hextw Show 10 % Seauch a3 v fi i i e ke
. raphs.
Hame Reports Seftings Delete Status * Wihat s a websge profile, snd
; L SRR . 1 e
, ® Tracking Unknown - Check Stalys A
1 weswyoumitecom mﬂ_ Bl | Dol g oonicion Goals 10} ¢ e e L b it
w.  Tobrack ancther wabsite wilh Analytics, clck the Add ‘Webzile Profie’ link. *
RroEies?
; .- ST : i : ] ! A
Murmber of Users: 1. Add users to g thirn access to Mumber of Filters: 0. Filters can be crgated 1o nclude oe * ‘What 35 a filier?
your Analytice repors and repod seilings. Leam rapee. exchude cedsin visds or clicks from yow repons, to .
réconstruct a dynamee URL fo be more mianmgiul when Hie Chn | gxcluds my iddmal
desplayed in reports, and mone. Leam moss rafhe f .
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Configure your profile Google

Edit Prafile Information

Profile Mame: ' Your Site I

Wibsita LRL: | http://www.yoursite.org | i g. nitpiiwaw mesite comi
Default page (8 index.html (€., IndeximE) _
Tirme zone country of fenmtony ||J,I1iad States o

Tirmie 2one: (GMT-CE00) Pacific Tima »

Exclude URL Guery Pararmeters .re Q. sid. sessionid, W, alc..)
E-Cammerce Webse - C yes @ no

G US Dollars (USD 8 ) % Decimalplaces | 2 |w|

(& Shew currency symirol before amoun
o Show currency symbol after amoun

Avlable repots: Report dashboards Report c3legories
[ Exgcutie (& Detaun Flmarketing Opimization
Fluarketer ) Dedault Fel Coritent Optimization

] Wetmasier O Defaut

|_Save Changes || Cancel |
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Add other users Google

Create Mew User For Access

Enler usaf mformation balow by grant aocass 16 repons and mpon satings, and opltnsily grant Acteunt SeEminisiralor privileges

Enter user information

Emall 38dtest | johnsmith@yoursite.org
LastName’ | John

e

Firstame. | Sith

ACCESS tpe View reporis only f:"' _

Reailable Website Profiles Selected \Website Profiles

W' Please note that Account Admimstrators have access to all repons and piofiles in your account
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Add tracking code Google

Analytics Settings

From this page you can manage your website profiles, create custom or predefined filters, and control access to
wour Analytics reports.

Website Profiles + Add Website Profile
«Prev 1-2/2 Next» Show |10 % | Search ® S
Name Reports Settings Delete Status

@® Tracking Unknown - Check Status -

1. Plastic Surgeon View Reports Edit Delete ® Conversion Goals (0)

¥" Receiving Data

2. PremDerm View Reports Edit Delete . Conversion Goals (1)




Add tracking code Google

<fdive</divy
<1l—— End #sidsbar -->

</div>
<!-— End #content —->

</body> 4

</html>

15 of 32



Link to your AdWords account Google

Google

AdWords

Campaign Management Analytics
Getting Started

My Account

Improve your site and increase marketing ROL.

Google wants you to attract more of the traffic you are looking for, and help you turn more visitors into customers. | s

Use Google Analytics to learn which online marketing initiatives are cost effective and see how visitors actually

interact with your site. Make informed site design improvements, drive targeted traffic, and increase your T T T
conversions and profits.

=]
Sign up now, it's easy - and free! — i s kiR
—_— LT T T s

= S — ' Ty =
() Create my free Google Analytics account. - /

‘ 51 1 already have a Google Analytics account. Please link it to this AdWords account.

Link to Existing Account on Google Analytics

If you already have a Google Analytics account on https:/fwww_google_com/analytics/home!, select an account below. If you do not have an account, please
click Cancel and follow the instructions to create a new Analytics account.

Existing Google Analytics Account: | WWW.googlestore.com  w |_
Destination URL Auto-tagging:
Apply Cost Data:

Automatically tag my ad destination URLs with additional information useful in analytics reports. Learn more.

Autornatically apply your AdWords cost data to all profiles in this Analytics account for reporting calculations.

R Note: You must have Administrator access to link to an existing Google Analytics account. If you don't see the account you are looking for, the
account may have been created under a different username or may already be linked to another Adwords Account. Learn mare.

i] [ Link Account »




Auto-tagging Go

Adg&g gle AdWaords g
Campaign Management Reports Analyti ‘ My Account . Campaign Management Repo m count
Billing Summary | Billing Preferences | Access | Account Prei. ~=nces Analytics Settings | View Reports
Analytics Settings > Profile Settings > Edit Profile Information

Account Preferences

Account Preferences for mparry@gmail.com Account Preferences Edit Profile Information

These settings affect all users of this AdWords account. See whoe can

Login Information - edit in Google Accounts » access this account through the Access tab above. Profile Mame: |mattaly¢ics.b\ogspot.com ‘
Email address: mparry@gmail_com Time Zone )
Password: srexsr Website URL: |http:l’.fmattalydlcs.b\ogspot.com ‘ (e.g. http-//wawvw.mysite.com/)

GMT-08:00) Pacific Ti
Replace login with another Google Account ( ) Pacific Time

Default page [?]: | ‘ (e.g. index_html)

. . . About Your Business - edit . .
Notification Preferences - edit Time zone country or territory: United States

Business type: none specified N -
Display language: English (US) s i Time zone: (GMT-08:00) Pacific Time
Disapproved ads Email )
notifications: mal PharmacyChecker ID - edit Exclude URL Query Parameters: | ‘ (e.g. sid, sessionid, vid, etc...)
Account perfarmance .
suggestions: Email PharmacyChecker ID: Mo Id E-Commerce Website: O Yes ® No
Mewsletters: Email . Currency
Market research: Email ElientMansgerfecount feces Y |US Dollars (USD 5 ) v| Decimal places
Special offers: No Access Level: User Interface and AP & Show currency symbol before amount
Client manager: naughtycashew@gmail com O Show currency symbol after amount
Start date: Apr 9, 2005 1:07:59 AM PDT Available reports: Report dashboards Report categories
Contact: naughtycashew@gmail com [#] Executve & Default [“]Marketing Optimization

Disable manager access] Marketer (O Default [¥] Content Optimization

[] Webmaster C Default
Tracking - edit

Apply Cost Data:
Auto-tagging: Yes

Google AdWords Terms and Conditions

Read printer-friendly document. (Opens in new window.) Save Changes ] [ Cancel ]

Enable auto-tagging within AdWords Apply cost data in Analytics profile settings
preferences for advanced AdWords reports



Setting goals Google

What is a goal?

How to set up goals



What is a goal? Google

A page which a visitor reaches once they have completed an
action.

Examples of common goals include:
« A donation receipt page
* A newsletter confirmation

* Any other page to which you are trying drive your visitors



How to set up a goal Google

Analytics Settings = Profile Settings

Profile Settings: www.yoursite.org

Main Website Profile Information Edit
Website URL: :
vy oursite.org
Default page [2] :
Time zane country or territary United States
Time zone @ ¢ (GMT-08:00} Pacific Time
Exclude URL Query Parameters:

Apply Cost Data: Yes
E-Commerce Website: Mo
Site Search @ : Don't Track Site Search

Conversion Goals and Funnel £3

Select up to 4 conversion goals for this profile, and define the funnel pages leading up to each goal. Learn more.

Goal Name URL Active Goal [Z] Settings

G1 {Goal not configured) off Edit h
G2 {Goal not configured} Off Edit

G3 (Goal not configured) Off Edit

G4 {Goal not configured} Off Edit
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How to set up a goal Google

Analytics Seftings = Profile Seftings = Goal Settings

Goal Settings: G1

Active Goal: O on ® or

Watch Type (2 - |Head Match [+

|www.yoursite.org/donationthanks |
Goal URL (] : {e.g. Forthe goal page "hitp:/iwww.mysite.comithankyou. htm|” enter "/thankyou.htmi” }
To help you verify that your goal URL is set up correctly, please see the tips here.

|Donations |
Goal name will appearin Conversion repons.

Goal name:

Case sensitive O
URLs entered above must exactly match the capitalization of visited URLs,

Goal value [$10

Afunnelis a series of pages leading up to to the Goal URL. For example, the funnel may include steps in your checkout process that lead to the thank you
page (goal).

Please note thatthe funnels and ‘Required step’ that you've defined here only apply te the Funnel Visualization Report.

Note: URL should not contain the domain (e.g. For a step page “hitp:iiwww.mysite.comistep 1.html” enter "/step1.htmi™}.

URL {e.g. “/step1.html7) Hame
Step 1 | www.yoursite.org/details | |Detai|s

[ Required step (Z)

Step 2 |www.yoursite.org/donate | |Donation page

Step 3 | www.yoursite.org/thankyou | | Confirmations

Step 4 |

Step5

Step 6

Step 8

Step 8

|

|

|

|

! |

| |

Step 7 | |
i |

| |

| |

Step 10

Goal
(see above) | | | |

‘L Save Changes | [_Cancel |
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Interpretting reports

GDL‘J&[E' Analytics

AEIYECS SeIas | View Reporta:

22 Dastboard |
¥ Baved Regors

o vmitars

2. Traffic Sourcas

[ Comient

[~ Goals

Setings
(=t Bt

Help Rasaurcas.

oy -

L7k dabsgul i Bremor]

i E

{7} Converakin Unhveraby
S

17} Gommen - Uuesinns

79.28% Bounce Rate
B T ¥ Y

i

By ArsayHE s Ao |
| Bxport = || %0 Eman

Dashboard

wa Vinia T | A1VElR

[ Bupbambier 15, 2002

T Baplwrr 28 2008

| Depekar B, 2008

7.591 Pageviews 18 0N Sie
1.‘5- o g e M\.D‘E‘%: I 3 E
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Interpretting reports Google

Google anaiyties
] M Beiiics Accoumie =

K-l Dashonard [ Exproet = || E=t Ervail | PR Ak b s hbgmarel

4 Visitars z

% Trahe Sourcis Goals Qverview Sep 12, 2008 - Oct 12, 2008 ~
L] Cormtant

A z \ CrE B Ei'_
| Goal Converalens = | AVEE =1 1

ar
Tolal Conversions

4o
—
Cnreersan Rain —
Goal Werlnaion i =
Revarse Gral Fath H"*._ i
z - | B

Gl Vil IZopiveebor 18, 2008 | Bapioabor 22, 2008 | S pioashor 23, 2002 [ Oeinbar &, 2038
el dzando st Funrsts
FunneVmunizaion Visitors completed 518 goal conversions
Sefings S 274 converslons, Goal 1:Donations -
Help Resourcas Gpal Performance
(71 Ahaict this Renor
1) Lanversen Uorersty Goal Conversion Rate Tetal Goal Value
() Comendn Quessors.
4.09% A0
“j\’. .\A/\‘_“\’r-.w.
1.91% G Convnaraivn Rl S0.00 Total Goal Valus
VW ﬁ.l" renort siedw full repnd
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Interpretting reports

GOUS!'E Fv.nalj,.rtl{:s

By Analyics Aodounts:

FF Dashibozrd

F Visiors

= Traffic Sources
[ Centent

Total Comesrsions
Gonversin Rats

oal Werificasnn
Heverse oal Path
GostWalw

Soal Akandoned Funnsis

Funnel Vsusiralon

Sedliouys

Help Resources.

%) byl thes Begord

(7} Conversinn Unkisby
() Common Questons

| I-.xp-un | E2 tmen || A Add to Bashiboard |
Cearyias =

Goal Detail Sep 12, 2008 - O¢t 12, 2008 -

T
|+ o2t Compietions = | Aivizis e = Il
m o
W\J\/\ \—_ 19
- e e — — ) —
T Euptwmbes 15, T068 [ Bupluriin 32, 2008 | Bepbanibovs 39, 2080

Goal 1; had 274 conversions

Skt Goal
Sy
.‘H"'-ulll.

a 'Donatlons

274 total conversions Analyze this goal

1.01% converslon rate F, Wisitors Profile: languages, network Incatlons, user deflned,

86.63% abandonment rate " Browrser Profile: hrowsars,

operating systems,
sereen colors, screen reselutions, java suppont, Flash

Gegkcalzn veuaizalbon
¥ Goal Funinel

Goal fumessd v !-U!p'l:ﬂl!l
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Interpretting reports

Google

Goal 1:

Fazdid
(entrance)
AmscbiAndes bl

Lazdin’policies himl

Help Resources
{7) About this Report
{#) Conversion University

e g - e s ey

Conversion University

The easier it is for visitors to reach their
objective, the mare likely theyll convenrt.
Consider carefully how much

need to ask your visitors to select a city
from a form when they already give you
a zip code? Use this report to identify
steps where visitors lose interest. Go
back and tighten up these critical
pages. Make sure the next steps are
always clear and that you aren't asking
for too much from your visitors.

Jazdhfintammabon.

Aandindnfoemation hirml

b
information you need to ask for. Do you ni

Fkd

274 visitors finished | 3.37% funnel conversion rale

6,165
4143
1,660

154

56
41

1,769

1,885
23

195

Details
6,165

e

1,391 (23%)

procesded 1o

Donation page
3,160

T ——————— -

79 (2%)

proceeded to

Confirmations
274

3.379% funnel convession rate

4774

[exil}

fazdird
JasdfiAindes himl
Sasdf/policies Rl
AazdirAnfoemation hirml

3,081

(et}

Fazditd
AezdirAndes bt
Lazdidpdicees himl
facdindmformation himl

2527
280
515

243

2766
152
24

23

7




Making informed decisions Google

Goal 1:
274 visitors finished | 3.37% funnel corversion rate
Details
6,165
6,165 mese——— - 4.7T4
Fandid 4148 (et} 2527
{entrance] 1,664 fagdhs 280
FaschiAndes bl 154 1,391 (23%) Fasdfrfindes bl 515
Aandindnfoemation hirnl 55 procasded 1o Jasfr/policies, Mmi 337
azdir policies. himl 41 Sazdin/mfoemation hiral 243

Donation page

3,160
1,769 s 3,081
Fazdlr! 1,885 {exith 2 TE6
{entrancs) 23 Fasdi/ 152
fazdinfindex himnl 7 @ FzadfrAindes bkl a4
Lasdifindarnation. kil 3 proceeded | Jasdinpolicees Kiml 23
Jasdfi/policies ke 3 Sasdirfisfoimation kitml 17
Confirmations
274
195 @ nnel conversion rats
Fagdhd 160
(entrance) 29
L ardirfirdes himl 4

Jasdifinfomnation. b 2




Reviewing trends Google

‘Sep 1, 2008 - Sep 30, 2008
[ Comparing to: Aug 2, 2008 - Aug 31, 2002

> Date Range
09/01/2008 |- qu_éxanrmua |

Compare to Past _

DEAZ2008 |- |na»'31f:auna |

| 5
#roze 20 20 21 1 EH
a4 567 8 9]
116 11 12 12 14 15 16]
|17 18 18 20 21 22 23]
] | 27 28 20 3

12:-13 14

74 25 26 27 28 29 B0
(2117 2 3 & 5 8|

Apply ": cancel
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Reviewing trends

Google

GOL)SI@ Analytics

Analytics Setlings | View Reports:

B8 Dashboard

£ Visitors
%Traﬁc Sources
[J Content

Total Conversions

Conversion Rate

Goal Verification
Reverse Goal Path

Goal Value

Goal Abandoned Funnels

Funnel Visualization

Settings
=1 Email

Help Resources

(7) About this Report

@ Conversion University
@ Common GQuestions

[_.v My Analytics Accounts: EI

| Export ¥ || F21 Emait || B8 Add to Dashboard |

Dverview »

Goal Detail Sep 1, 2008 - Sep 30, 2008

Comparing to: Aug 2, 2008 - Aug 31, 2008

Graph &

| ##* Goalt Completions ~ | AllVigitz m@m September 1, 2008 - September 30, 2008 =e= Aygust 2, 2008 - August 31, 2008

iy -

b
| September 1, 2008

20

| September 8, 2008 [ September 15, 2008 | September 22, 2008

Goal 1: Donations had 318 conversions

Select Goal --= f: Donations 3_
AN/ 318 total conversions
Previous: 282 (+12.77%)

Analyze this goal

;Cg Visitors Profile: languages, network locations, user defined,

1.16% conversion rate

Previous: 1.51% (-23.05%) [ Browser Profile: browsers, operating systems, browser and operating systems,
screen colors, screen resolutions, java support, Flash

96.30% abandonment rate

Pravious: 95,99% (+0.32%) @ Map Overlay

Geolocation visualization

¥ Goal Funnel
Goal funnel vizualization
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Summary Google

Use AdWords data to monitor keyword and ad creative activity
on a regular basis

Installing Google Analytics isn’t scary
It's pretty easy to link Analytics and AdWords accounts

Setting goals in Analytics can give help you understand how to
make your site more successful with users

Analytics reports can help you make informed decisions about
your site and marketing initiatives

Analytics can help you recognize important trends



Troubleshooting Google

Why do AdWords and Analytics show different figures in my
reports?

Clicks vs. Visits

Invalid clicks

URLs not tagged

No landing page tracking code
Visitor preferences on their browsers
Unable to load code

Redirects



Resources Google

https://www.google.com/accounts/NewAccount

Google

Accounts

G 0 Ogle http://www.google.com/support/googleanalytics/?ctx=browse

Help

Why do AdWords and Analytics

show different figures? http://www.google.com/support/googleanalytics/bin/answer.py?hl=en&answer=55610

Ggﬁ(‘)gle The Official Blog of Google Grants googlegrants.blogspot.com

GO Ogle google.com/grants

Grants BETA

Gougle B R http://www.google.com/support/grants/



Google

Q&A



