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Goals

Know

when to optimize your AdWords campaigns

how to install Google Analytics

how to pull and interpret reports in Google Analytics

how to optimize your campaigns using Google Analytics and 
AdWords data
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Why should I use analytics?

Know your audience

Improve your site

Make better use of your marketing budget

Understand your organization’s trends
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Agenda

Monitoring AdWords campaigns

Intro to Google Analytics

Setting goals

Interpreting reports

Reviewing trends

Making informed decisions

Troubleshooting

Resources
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Monitoring AdWords campaigns

Keywords

• Performing poorly (below 1% CTR)

• High cost per conversion

• Low quality score 

Ad creative

• Performance

• Position
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What is Google Analytics?

A free online service that shows you how people found your site,
how they explored it, and how you can enhance their visitor 
experience.
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Intro to Google Analytics

Install Google Analytics

Configure your profile

Add other users

Add the tracking code to your site

Link to your AdWords account

Auto-tagging
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Install Google Analytics
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Install Google Analytics
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Install Google Analytics
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Configure your profile
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Configure your profile

Your Site

http://www.yoursite.org

index.html
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Add other users

johnsmith@yoursite.org

John

Smith
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Add tracking code
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Add tracking code
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Link to your AdWords account
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Auto-tagging

Apply cost data in Analytics profile settings 
for advanced AdWords reports

Enable auto-tagging within AdWords 
preferences
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Setting goals

What is a goal?

How to set up goals
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What is a goal?

A page which a visitor reaches once they have completed an 
action.

Examples of common goals include:

• A donation receipt page

• A newsletter confirmation

• Any other page to which you are trying drive your visitors 
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How to set up a goal
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How to set up a goal

www.yoursite.org/donationthanks

Donations

$10

www.yoursite.org/details Details

www.yoursite.org/donate Donation page

Confirmationswww.yoursite.org/thankyou
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Interpretting reports
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Interpretting reports

Donations
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Interpretting reports

Donations



25 of 32

Interpretting reports

Details

Donation page

Confirmations

Confirmations

Donation page
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Making informed decisions

Details

Donation page

Confirmations

Confirmations

Donation page
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Reviewing trends



28 of 32

Reviewing trends

Donations
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Summary

Use AdWords data to monitor keyword and ad creative activity  
on a regular basis

Installing Google Analytics isn’t scary

It’s pretty easy to link Analytics and AdWords accounts

Setting goals in Analytics can give help you understand how to 
make your site more successful with users

Analytics reports can help you make informed decisions about 
your site and marketing initiatives

Analytics can help you recognize important trends
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Troubleshooting

Why do AdWords and Analytics show different figures in my 
reports?

Clicks vs. Visits

Invalid clicks

URLs not tagged
No landing page tracking code
Visitor preferences on their browsers
Unable to load code
Redirects
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http://www.google.com/support/grants/

google.com/grants

googlegrants.blogspot.com

http://www.google.com/support/googleanalytics/bin/answer.py?hl=en&answer=55610
Why do AdWords and Analytics 
show different figures?

http://www.google.com/support/googleanalytics/?ctx=browse 

https://www.google.com/accounts/NewAccount

Resources
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Q&A


