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Goals

After Today’s presentation you will:
– Be able to explain what ads are and how they work

– Create & Edit ads

–Optimize ads

– Incorporate best practices in your ads
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What are Ads?

• Ads are the text that appear on Google in the ‘Sponsored Links’ section

• Written by advertisers

• Link to advertiser websites

• Only the title line is ‘clickable’

• Also called ‘ad text’ ‘creatives’ and ‘ad variations’

Results 1-10 of about 155,000 for ilevel. (0.27 seconds)

Google

Web   Images Video News Maps more>>

Pet rescue Google Search

Web

Animal Rescue
Bring Home A Rescued Pet Today!
Open 6 Days A Week, 9-5pm.
www.PetFriends.org

Silicon Valley Pets Sponsored Links
www.SVPets.org No-Kill Shelter. Adopt A New Friend! 

Local SPCA
A non-profit animal rescue organization that provides foster care 
for cats and dogs in need
www.petrescue.com/ - 35k

Pet Rescue, Inc - Miami
Coastal Pet Rescue adoption agency.
www.petrescuemiami.com - 33k

THE PET RESCUE where pets find their owners                     
Information portal for lost pet ads and rescue including directory 
for vets, shelters pet services...
www.theanimalrescuesite.com - 23k

Sponsored Links
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What do Ads do?

• Help you reach your goals

• Give information to users

• Attract visitors to your site

What are 
your goals?

Solicit 
Donations

Get signups

Recruit 
Volunteers

Raise 
Awareness
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Parts of an Ad 

Adopt-A-Polar Bear
Symbolically Adopt A Polar Bear
With WWF. Starting At $25.
www.WorldWildLife.org

Title Line – 25 Characters

Description Line 1 – 35 
Characters

Description Line 2 – 35 
CharactersDisplay URL – 35 Characters

Destination URL
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Parts of an Ad: Display & Destination URL 

You can link to a section of 
your site, you don’t need all 

visitors to come to the 
homepage

Destination URL
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Editing Ads - Interface 

Forgot your 
password? You 
can reset it! 
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Editing Ads - Interface 

You’ll probably 
have more than 
one ad group
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Editing Ads - Interface 

Make sure you’re on 
the ‘ad variations’ tab
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Editing Ads - Interface 
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Editing Ads - Interface 

You can only create 
text ads with Google 
Grants accounts



16Google Confidential and Proprietary

Editing Ads - Interface 
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Editing Ads - Interface 

Try three ads, our 
system will help figure 
out which one is best
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Editing Ads – What is AdWords Editor

- AdWords Editor is a downloadable tool that sits on your desktop

- You work on your campaigns offline and then post changes

- AdWords Editor lets you to make changes quickly and conveniently: 

o Add, edit, and delete campaigns, ad groups, ads, keywords, and placements. 
o Make large-scale changes quickly. 
o Perform advanced searches and edits. 
o Add comments for your changes. 
o Sort and view performance statistics. 
o Copy or move items between campaigns, ad groups, and accounts. 
o Export a snapshot of your account for archiving or sharing. 
o Import an archive or share file and review the proposed changes

- You can download Editor at: 
http://www.google.com/intl/en/adwordseditor/index.html
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Editing Ads – AdWords Editor
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Editing Ads – AdWords Editor
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Ad Serving

Ad serving options:

1. Optimize: Show better performing ads more often

2. Rotate: show ads more evenly

We recommend you keep 
the default setting, option 1, 

but you can change to 
rotate if you want to test on 

your own

Q: What is ad serving? 
A: It is how we show multiple ads in the same ad group
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AD GROUP: Polar Bears

Adopt a polar bear

Polar bear adoptions

Adopt polar bears

Rescue polar bears

Save polar bears

Save a polar bear

1

2

3

Adopt a Polar Bear
Do Your Part to Help Save
These Adorable Animals Today!
AdoptAnimals.org

Polar Bear Adoptions
Polar Bears are at Risk
of Endangerment. Help Now!
AdoptAnimals.org

Save Polar Bears
Adopt a Polar Bear Today
And Receive a cuddly, free gift!
AdoptAnimals.org

Ad Serving
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Ad Serving

47.0%

53.0%

7

25 100

100 7%

25% $4.45

$2.85

We can see that ad two has the higher clickthrough rate (CTR), 
users are clicking on this ad more often
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Ad Text Best Practices

Include Keywords in your ads, especially the headline

4

1

2

3

Use a Call to Action such as ‘donate’, ‘sign up’, ‘get involved’ or even 
‘learn more’ – tell the user what you want them to do. 

5

Include relevant information about your organization, program, or 
service

Link to the most relevant section of your page, not necessarily your 
homepage

Create multiple ads and test what works
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Ad Text Best Practices – Keywords In Ads

Include Keywords in your ads, especially the headline1
Polar bears

Animal Rescue
Join Us In Helping Animals
Donate or Volunteer Today
www.WildlifeAdoption.com

Save Polar Bears
Adopt A Bear Today For $25 
Help Polar Bears In The Wild.
www.WildlifeAdoption.com

Matching terms show up in bold text on the Google results 
page.
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Ad Text Best Practices – Keywords In Ads

Include Keywords in your ads, especially the headline1
AD GROUP: Microfinance

micro finance
micro finance africa

micro finance banking
micro finance loan
micro finance loans
donate micro finance
microfinance org
microfinance loan

Make A Micro Finance Loan
25 yrs. Experience In Micro Banking
Loan Today & Make A Difference
www.MicroFinanceWorld.com/Loan

micro finance
loan

banking
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Ad Text Best Practices – Call to Action

2 Use a Call to Action such as ‘donate’, ‘sign up’, ‘get involved’ or even 
‘learn more’ – tell the user what you want them to do. 

Volunteer in Schools
Sign Up Today To Be A Mentor.
Get Involved In Your Community

Use:
• Donate

• Give

• Volunteer

• Sign Up

• Ready More

• Learn More

• Adopt

• Help

• Protect

• Save

• Order

www.SchoolMentor.com

Don’t Use:

• Click Here or Visit Us

• Gimmicky Language

• Including your location

• Intercapitalization
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Ad Text Best Practices – Relevant Information

3 Include relevant information about your organization, program, or 
service

Cats & Dogs
Great Place! Come Visit.
Donate or Volunteer Today
www.PetAdoption.com

Adopt A Pet Today
Dogs, Cats & Birds From No-Kill 
Shelter. Open 7 Days A Week
www.PetAdoption.com

No information about the 
organization

Don’t know what we’ll find at the site

Don’t know what the advertiser 
wants us to do

We know when the organization is 
open and that it is no-kill

We know what kinds of animals they 
have

We know they want us to adopt a pet
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Ad Text Best Practices – Relevant Information

3 Include Relevant information about your organization, program, or 
service

mentor. make a difference
give a year.
change the world
www.cityyear.com

search: ‘mentor girls’

Mentor Teenage Girls
give a year.
change the world
www.cityyear.com

Mentor Teenage Girls
Be A Mentor For A Year – Full Time
change the world
www.cityyear.com

Mentor Teenage Girls
Work In Your Community For A Year
Sign Up Online. Create Change!
www.CityYear.com
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Ad Text Best Practices – relevant landing page

4 Link to the most relevant section of your page, not necessarily your 
homepage

Adopt-A-Polar Bear
The Perfect Gift For Wildlife And
Someone Special. Just $25
www.WildlifeAdoption.com

www.wildlifeadoption.com

www.wildlifeadoption.com/adopt/polar.html
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Ad Text Best Practies – Testing!

5 Create multiple ads and test what works
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Ad Text Best Practies – Testing!

5 Create multiple ads and test what works

47.0%

53.0%

7

25 100

100 7%

25% $4.45

$2.85

Clearly, Ad Two has a better clickthrough rate. I would delete the 
first ad and test out a new variation while letting the first ad run
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Ad Text Best Practies – Testing!

5 Create multiple ads and test what works

47.0%

53.0%

7

25 100

100 7%

25% $4.45

$2.85

% Served – the percent of times this ad has show

Clicks – number of people who clicked on the ad

Impr. – number of times the ad showed

CRT – percent of people who clicked on the ad
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Take-aways

Key Lessons:
– Set goals for your ads and use ads to deliver 
messages

– Include relevant, specific information in your ads

–Have a call to action

– Link ads to a relevant landing page

– Test new ad variations. Test, test, test!
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Thank You!

Q&A


