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Get Offline Donors Online



Get Offline Donors Online

• They know you already

• They donate across channels

• You can deepen engagement & loyalty

• Shorten response time

• Tap into their social circles online
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Get Offline Donors Online: Tactic 1
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Postcard to high-value offline donors (CC 

Card) driving them online to a tax receipt with 

an email collection device



Get Offline Donors Online: Results
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Donor Cultivation
• This is without a doubt the best 

service ever. Keep up the good 
work.

• Customer friendly, helpful and easy 
to use. Many thanks for providing 
the service!

• Excellent!! All charities should 
provide this service.

• Thank you for simplifying records.

• This helps a great deal for my tax 
prep. I very much appreciate this 
service.

List Growth
• 10% response rate

• 1,000 new emails from offline 
donors

• $5 per donor email (high value 
donors)



Get Offline Donors Online: Tactic 2
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• Targeted segment of 

6,000 offline donors 

invited to online 

webcast with email 

collection device

• 5% response from 

donors without email 

addresses (300)

• Insert into already 

scheduled mailing

Then, we invited this 

high value group to 

invite their friends and 

family to join the 

webcast.



Get Offline Donors Online: Tactic 3
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URGENT ACTION - Sudan expels IRC

Targeted group of offline donors with 

phone, but no email received an urgent

action telephone blast.

• Jury is out:

• 400 new emails

• High cost per donor email

• Must see how they perform over time online
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Get Offline Donors Online: Tactic 4

Appends
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Tap into Donor Social Circles



Tap into Donor Social Circles

• Don’t miss those offline opportunities. 

• Make it easy for donors to sneeze about 

you.

• Give them a reason to sneeze about 

you.
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Tap into Social Circle: Tactic 1
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Pre-event preparation - Give attendees 

a reason to send their friends (who they 

are inviting) online - make name 

collection front and center



Tap into Social Circle: Tactic 2
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Viral tool kit for donors and evangelists



Tap Into Social Circle: Tactic 3
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Get yourself out there



Get yourself out there

• Email list rental

• Chaperoned emails

• Co-Registration

• Search

Sea Change Strategies



Get Yourself Out There: Tactic 1
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Standalone emails to 

targeted lists



Get Yourself Out There: Tactic 2
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Chaperoned email swaps

1400 

new 

emails

Free 



Get Yourself Out There: Tactic 3
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Co-Registration



Get Yourself Out There: Tactic 4

Sea Change Strategies

Search for donations



Get Yourself Out There: Tactic 4
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Search for names



Get Yourself Out There: Tactic 4
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Search for names



A Must for Success: GOOD LANDING PAGES
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A Must for Success: GOOD LANDING PAGES
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Fine web page - but action is 

not targeted enough for an 

ad buy
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A Must for Success: Targeted 

Welcome Communications
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A Must for Success: Metrics



Learn More

• Subscribe to our updates at 

SeaChangeStrategies.com

• Email 

alia.mckee@seachangestrategies.com



About Sea Change Strategies

We build, transform and integrate online

marketing, communications and 

fundraising strategies. We work with all 

players and across the departmental 

divide to develop strategy and execute 

cohesive, brand-perfect online 

campaigns.


