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ThePort Overview

� Social Media Solutions provider focused  
on nonprofit organizations

� Based in Atlanta

� Social networking veterans

� 100+ active communities

� Partnerships with leading constituent-
management systems



The Company We Keep



Solutions for nonprofits
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Our definition of social media

Social Media are primarily 
Internet-based tools for 
sharing and discussing 
information among human 
beings. 

- SocialMediaBuyingGuide.com



What are the key elements of 

social media? 

Content 
– blogs, video, photos, documents

Conversation
– comments, trackbacks

Collaboration/Sharing

– wikis, Digg, Twitter



Social Media for Building 

Community

� Blogs

� Events (local and national)

� Chapters

� Groups

� Photo/Video/Content Sharing
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Social Media Community

Integrated social media creates a dynamic 
community that brings together constituents 
from around the web.



Boost Online Fundraising 

with Active Donors

Goal



Social Media Connects 

Donors & Creates Advocates



It all leads to an active 

community
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Step 1 – Get People Involved 

ThePort built two 
communities for Sierra Club



Ways to connect

Connect



Recipes



Connect – Student Coalition

Connect



ZERO – Multiple Ways to 

Connect

Connect



Step 2 – Connect with Others



Connect Passionate Donors



Connect with supporters



Connect with a cause



Connect with similar 

members



Step 3 – Do Something



Sierra Club Actions



Sierra Club Pledges



Donate

Fundraising 
integration 
within online 
community



Commit
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Donor Intelligence



Best Practice: Integration

� Integrate community with database 
to leverage data

� Better marketing, knowledge

� Incorporate new messaging into 
Email, direct mail, social media 
marketing



Integration Partners



Data Integration

Community member activity 
tracked in your member-
management database

Encourage community members 
to take action, become involved

Anyone that fills out a 
registration or comment form 
can be added to database

Single Sign On

ThePort 
Shares Data



Constituent-Management 

Integration



Database & Profile 



Building Database



Best Practices – Email 

� Send members of community unique 
email

� Drive activity to online events and 
groups that lead to offline activity



Best Practice – Donations 

� Provide multiple involvement 
opportunities

– Donate Online

– Make online pledges

– Manage events online & get people 
involved

– Encourage community support



Best Practice - Blogging

� Host official blogs in online 
community

– Drive people to community

� Highlight activities, pledges & people 
making a difference in community



Best Practice – Social Media 

Hub



Best Practice – Social Media 

Hub



LMT Tracker & Widget



LMT Tracker & Widget

Social 
Networking 
Widget



LMT Widget creates action 

and advocacy 



LMT Widget can be shared in 

any social network



Customer Successes

� CARE

– Goals: Increase Member Interactions and 
Engagement: Increase Support of CARE Cause

– Why ThePort: CARE selected ThePort because its 
leadership recognized that ThePort’s social media 
suite furnished the most comprehensive Web 2.0 
platform and the broadest functionality to keep 
pace with CARE’s growing needs.

– Results: Thousands of engaged members, 
message reaching thousands more, increased 
fundraising

– 3,800 Members



Customer Successes

� ACHE (American College of Healthcare Executives)

– Goals: Launch a unique online exam community 
that would help healthcare executives prepare for 
the Board of Governors Examination in Healthcare 
Management.

– Why ThePort: Chose ThePort to integrate social 
media tools for knowledge sharing, real-time 
study groups and open-topic discussion

– Results: ACHE now offers its affiliates a dynamic, 
energized web presence with a clear focus on 
learning and service to members.
� Test Scores Increased 10 percent
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