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Agenda

•  What is a Widget?

•  Benefits of Giving Widgets

•  PayPal’s Widget History

•  PayPal’s Learning's

•  Announcing the What Gives!? PayPal Widget

•  Best Friends Animal Society Case Study

•  Takeaways

•  Q&A
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What is a Widget?
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Benefits of Giving Widgets

• Opportunity to spread your cause 
virally through Facebook, Twitter, 
MySpace, Blogs etc.

• Effective in promoting specific 
campaigns

• Empowers your base to promote 
the cause

• Makes your base feel more 
connected & invested

• New donation channel
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PayPal's Widget History

Two years ago the world was a different 
place…

was all the buzz

who?

PayPal was 
experimenting 

with social media



PayPal’s Learning’s

Myth #1
Widgets will work best for organizations with the 
largest fan base
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PayPal’s Learning’s

Reality:
Widgets are most successful with an active fan 
base that is engaged

Takeaway:
Small nonprofits can benefit from widgets too - as 
long as your fan base is active and you’re 
proactively engaging them
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PayPal’s Learning’s

Myth #2: 
Donations will spread virally from friends of friends 
of friends of friends of…….
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PayPal’s Learning’s

Reality:
Donations typically spread two friends deep

Takeaway:
Communication to give tends to breakdown two 

levels down - expect broader giving tree vs. 
deeper
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PayPal’s Learning’s

Myth #3: 
The more your widget is copied the more

donations you get
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PayPal’s Learning’s

Reality:
More widgets don’t always equate to more

donations

Takeaway:
What matters most is who sees your widget

and their connection to your cause 
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PayPal’s Learning’s

Myth #4: 
You need celebrity power to raise more $$
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PayPal’s Learning’s

Reality:

Our celebrity promotions generated buzz but 
minimal donations

Takeaway:

Use a social media star or someone social media 
savvy to help spread the word
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The New WhatGives!? PayPal Facebook Widget

Features:
• Tweet This

• Facebook functionality

• Real time donation scroll

• Nonprofit discount 

• Donations go directly                       
to PayPal account

http://www.whatgives.com/shift



Widget Case Study – Best Friends Animal Society
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“The MySpace 
widget is a great 

way for people to do 
a little that helps a 
lot.  Our supporters 
use their friends list 
to spread the word.” 

– Best Friends 
Animal Society

Jon Dunn 
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Takeaways

• Widgets are great tools to drive specific campaigns

• Widgets are most successful with an active & engaged social media 

fan base

• Set realistic expectations

• Star power isn’t always the best way to spread the word

• Create your own WhatGives!? PayPal Facebook Widget today! @ 

http://www.whatgives.com/shift
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