Learning to Use
your Google Grant




What’s it all about?

Google Grants provides select nonprofits with
free advertising on Google.com, via the Google
AdWords program.
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Account Management

* How to Edit Ad Text

* How to Edit Keywords

* Types of Keywords

* Change Campaign Settings
* Popular Tools



Home Tab

Google

AdWords

Campaigns  Opportunities = Reporting -~ Billing ~ My account -
Account Snapshot
Alerts = Active Campaigns =
@ Online: 1 Television: 0
Alert Preferences » Create onine campaign Create teievision campaign

Aecount Status ~ | Campaign Performance 5
" Total budget: $10,000.00 0.0% - ]

Budget spent: All Online Campaigns v  Summan s

- . Exact Date Range: ¥ Jul 7, 2006 ~[Ju113,2006 | [(Apety range
Announcements = Impressions *

) e ]
e Get Your Work Done Faster Dismiss
Try out the great features in the new AdWords interface, and . /\
save time managing your campaigns. Click the link in the top ~~~\~/

comer of your account to stat explofng today. You can continue
to switch between the two interfaces for at least 30 days.

Leam More 43 706 TIR06 7aE T 706 T8
Mew AdWaords Features - 1 since last vewed Comgpare io another metric

Jul 7, 2006 - Jul 13, 2008
Watch List = - Clicks 4
Impressions 726
CTR 0.55%

Today (May 13, 2009) 5 chan '




Account Tree
m All online campaigns z

|7 Awareness Campaign
Generate Awareness
(] Brand Campaign

All online cam|

For more space to .
16, 2007 - Jan 13, 2010
work, use the toggle

B e Setings button to hide the et vovs
. (&7 Charity Fundraiser Ball : _

) View Change History

ol Ticket Sales tree e

& Donal (] Donate Money Ca

(21 Holid (] Holiday Campaign W Impr.

& New (L) New Google Grant Campaign ] T

o voulSl | o nteer Sign Ups Expand a campaign to Jan 5,200

v || More actio

1 see a list of its ad how * All| All enabled | All but deleted
udget Status | rou S conv. (1- Conv. rate (1- View-
g p Agr-click] (21 per-click) (7} through

click) (21 Conv. (7}

$100.00/day Eligible 0 10 000% 3000 %000 6.3 0 $0.00 0.00% 0

[1 e BrandCampaign  $100.00/day Eligible 0 0 000% $0.00 %0.00 0 0 $0.00 0.00% 0

O

@ Charity Fundraiser ~ $50.00/day Eligible 3 503 060% $012 $0.35 4.2 0 $0.00 0.00% 0

Use the account tree to navigate between any ad group
or campaign with a single click




How to edit ad text

Home [OETIIEIGLEE  Opportunities = Reporting Billing My account

“ All online campaignz =

iz Campaign: Volunteer Sign Ups

All online campaigns

(&7 Awareness Campaign

Generate Awareness ® Enabled  Budget: $0.50/day Edit Targeting: All networks Edit All devices Edit English
[ Brand Campaign

[ Donate Money Campaian [ _I
B \Volunteer Sign Ups Ad groups  Settings | m ; Keywords  Networks
volunteers E = =

Change Graph Options

Click on the pencil
icon to edit ad text

Aug 16, 2007

| New ad « I Change =fatu=s... = || More actions... - Search
C__ B 1 N
[] & Ad Status (7 % Clicks Impr. CTR (=
Served
[1 @~ SignUp ToVolunteer g? volunteers Fending 0.00% 0 0 0.00%
Make An Impact In Kid's Lives Today review

Zain A Rewarding Experiencel )
Supportkids.org

Click on the Ads tab to make changes




How to edit ad text

[T ETL Sl Opportunities  Reporting Billing My account
All online campaigns ® All online campaigns =
[ Awareness Campaign = Campaign: Volunteer Sign Ups
[ Brand Campaign ® Enabled  Budget: $0.50/day Edit Targeting: All networks Edit All devices Edit English Edit United States

1 Donate Money Campaign

B Volunteer Sign Ups

volunteers
Ad groups  Settings m Keywords  Networks
Change Graph Options

Aug :1I5. 2007

New ad - Change status... = || More actions... = Search

F] ® Ad Adgroup Status 2 % Clicks Impr. CTR 2} Cost Conv. (1

— e - . . - e e e e e e s s sshome] e e s— — s wes s il m— —
Help - |
) O | - .
How muchtext can | have in | I Sign Up To Volunteer Sign Up To Volunteer
my ads? 1 .
R e I Ma_ke An Impa;t In Kid s.Lwes Today Make An Impact In Kid's Lives Today
“Disapproved"? B .I Gain A Rewarding Experencel
= - ] i 1 |

Why are my ade “Bending I SupportKids.org Gain A Rewarding Experiencel
review™ or "Under review?” I Suppnrtl-{ids nrg
How do | resubmit an adthat || I -
was disapproved? M I http:ﬂ' [1] Euppurtk|d5_ﬂ,rg
Keyboard shortcuts I Save Cancel
Help Center
Coarrh holn ~ontor mn 4'




Ad Text Tips

— Keyword First

Place your keyword in the top line of the creative. Our system
will automatically bold it.

— Include a Call to Action

Make sure your creative offers a strong call to action. What do
you want the Google user to do? Examples: Donate Here,
Volunteer Now, Sgn Up Now.

— Punctuate the end of the first Description line
Ads promoted above the search results run across one line.

— Test

Include 2 or 3 different creatives for each ad group, so that you
have concrete data to determine which messaging or offer gets
the best user response.



How to edit keywords

ies  Reporting ~ Billing ~ My account -

All gnline campaigns =

= Campaign: Donate Money Campaign

& Enabled Budget: $50.00/day Edit Targeting: Google search Edit All devices Edit English Edit United States Edi

Ad groups  Settings Ads Networks

Change Graph Options

5

5- T
Aug 16, 2007 Ja

r————————

=+ Add keywords Edit | = I - Sea search terms... - More actions... - Search

0 ®* Keyword Ad group Status Max. CPC Clicks + Impr. CTR & Avg. CPC (7 Cost

] evenls Events 57 Eligible auto: 57.61 1 1317 0.08% 50.49 50.49

] cancer research Donalions L Eligible auto: 57.61 o] 14 0.00% 50.00 50.00
donation

[0 ® donationfor Donations L3 Eligible auto: 5761 o 16 0.00% $0.00 $0.00
cancer

O = donations for Donations o Eligible auto: 57.61 o -] D.00% 50.00 S0.00
cancer

[0 * cancerresearch Donations LJ Eligible auto: 57.61 o 18 0.00% $0.00 $0.00

donations




How to edit keywords

ies  Reporting ~ Billing ~ My account -

All gnline campaigns =
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5
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[] ® ,_hrandina Branded L Flinible aute’ $7.61
O ] e~ ' cancer research donati ' Broad match Save || Cancel | 5761 4317 0.08% £0.49 5$0.49
n road match 14 0.00% $0.00 $0.00
[ ® donationfor T i e auto: $7.61
Phrase match
0 = cancer - : 16 0.00% $0.00 $0.00
[] ® donationsfor  Donations .7 Eligible auto: 57.61 0 6 0.00% $0.00 $0.00
cancar
[0 * cancerresearch Donations LJ Eligible auto: $7.61 o 18 0.00% $0.00 £0.00
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Glossary

Click :
* Aclick occurs when a user sees your ad and clicks on the title of
your ad, leading them to your website.
Impr.:

* The "Impr" located on your reporting statistics refersto the
number of "impressions” for your ad. The number of impressions is
the number of times an ad is displayed on Google.

CTR

* Cick-through rate (CTR) is the number of clicks your ad receives
divided by the number of times your ad is shown (impressions) via
Google.

Avg. CPC:
* Average Cost per Click (Avg. CPC) is the average amount you'll pay
each time someone clicks your ad.



Types of Keywords

Definition

Allows your ad to show on similar phrases &
elevant variations

ancer research

User Query: research on
cancer

Allows your ad to show for searches that match|[ breast cancer research”

he exact phrase

[User Query: new breast
cancer research

Allows your ad to show for searches that match
he exact phrase exclusively

[breast cancer research]

User Query: breast
cancer research

\CTe1AZIlIFNsures your ad doesn't show for any search
hat includes that term

-ovarian




What are negative keywords?

Adding a negative keyword to your ad group or campaign means
that your ads won't show for search queries containing that term.

Example: Add the negative keyword -ovarian if you work for a
nonprofit that funds breast cancer research & don’t want your ad
to appear for a search on ovarian cancer research

Purpose:
— Filter out unwanted impressions

— reduce your cost-per-click (CPC)
— Increase your ROl



How to add negative keywords

MNegative keywords
Ad group level

| |
| + Add | Download

Hegative keyword + Ad group

Select an ad group

Ad Groups
@ Branded
@ Donations

& Support Centers

Add ad group negative keywords

Megative keywords prevent your ads from appearing for queries containing the word
Enter one _negatiua kewuord_per line

sport ‘_:'Lg'f




Change campaign settings

es  Reporting Billing My account

All online campaigns »

= Campaign: Donate Money Campaign

@ Enabled Budget: $50.00/day  Targeting: Google search  All devices English  United States

Ad groups Eiﬂ Ads  HKeywords  Networks

Campaign settings

General

Campaign name Donate Money Campaign Edit

Locations, Languages, and Demographics
Locations '2' In what geographical locations do you want your ads to appear?
s Country: United States
Edit
Show relevant addresses with your ads (advanced) 2
Languages '?' English Edit

Demographic (advanced)

Networks, devices, and extensions

Metworks 2"  Google search Edit




Popular Tools

Home (=T ETLLEEN Opportunities PTG Billing My account
Opportunities . .
PP Q Ideas: All online campaigns
Pending changes (0) There are currently no ideas for your account. However, these automated ideas are refreshed every few weeks, so please check again soon.
All online campaigns Best practices

[ Awareness Campaign (0) Here are some key tips for successful campaigns:

1 Brand Campaign (0) U Organize your campaign by theme
(3 Donate Money Campaign (0) In each campaign, create separate ad groups for each of your products, brands. or types of services you offer. Each ad group can then have a hig
[ Volunteer Sign Ups (0) is searching for.

@ Choose your keywords carefully
Use specific keywords that directly relate to the theme of your ad group and landing page. Keywords that are too broad can lower your performal

word phrases. Use the Keyword Tool to generate keyword ideas.

Include keywords in your ad text
Include your keywords in your ad text (especially the title) to show users that your ad relates to their search. If your ad shows when a user searg

meEmmmm == Make sure that the destination URL (landing page) you use for each ad is the most relevant page within your website — ideally, a page dedicated
Tools

Track your success

To make informed decisions about how to optimize your campaigns, review your campaign statistics. To measure your success, Use conversion

Show: All | Only those with ideas ‘@ Use the right destination URL

Keywaord Tool
Conversion Tracking

Ads diagnostic tool _ ) ) ) ) ) . ) )
_ Impertant note: These are automatically generated ideas, =0 please review all ideas carefully. We cannot guarantee that these ideas will improve your campaign performance. Keep in
Ad preview tool laws, including any applicable trademark laws. For more details, please review our Terms and Conditions.

More tools. .

=== == == = ©2010 Google | AdWords Home | Editorial Guidelines | Privacy Policy

Help Debug | Report a Bug (Internal)

What are "ideas?

How can | review and act on
my opportunities?

Why should | add these
keywords?



Optimize Your Ads

= Campaign Optimizer
Looking for ways to boost the performance of your ads?
The Campaign Optimizer automatically creates a
customized proposal for your campaign.

o= =—========="="1

= Keyword Tool
I Build a master list of new keywords for your ad groups |

and review detailed keyword performance statistics like
| P l
advertiser competition and search volume.

T T |

= Search-based Keyword Tool
Get new keyword ideas based on actual Google search
queries and matched to specific pages of your website.

Mew Placement Tool (beta) Mew!
Try the new Placement Tool to find new placements.

Edit Campaign Meqative Keywords
Mow you can manage your negative keywords—which
help you reduce wasted clicks—at the campaign level.

Site and Category Exclusion

Refine your Google Metwork targeting by preventing
indvidual websites or categones of webpages from
showing your ads.

IP Exclusion
Refine your targeting by preventing specific Internet
Protocol (IP) addresses from seeing your ads.

= Traffic Estimator
Thinking about trying a new keyword? Enter it here and
see an estimate of how well it might perform.

= Ad Creation Marketplace
Find a specialist to help you create multi-media ads.

Insights for Search Mewl

Compare search volume patterns across specific
regions, categories, and timeframes by entering
keywords into this tool.

Popular Tools

Analyze Your Ad Performance

|- Ads Diagnostic Tool

Are your ads showing for a particular search? Find out

| here.

NN NN N N N,
- T, Ads Preview Too |
i | See your ad on Google without accruing extra I

| impressions, and preview your ad as it appears to

users in other geographic locations.

D e o o o o e o e e o e e o

» Disapproved Ads
Find out which ads have been disapproved and why.

= Conversion Tracking
It's time to make your campaign more efficient and

improve your ROI. Learn which ads are the best at
helping you reach your goals.

» My Change History
Browse changes you've made to your account since
January 1, 2006.

Optimize Your Website

« Website Optimizer
Experiment with different versions of a page on your

website to discover the best content for boosting your
business.

Manage Your Account Offline

» Download AdWords Editor
COur campaign management application enables you to
make changes offline, then upload your revised

campaigns. (Available in cetain languages.)




Keyword Tool

Find keywords
Based on one or both of the following:

Word or phrase(one per line) Website
donate online Search

Advanced options Locations: United States Languages: English

Categories Keyword ideas About this data 2
All Categories [ﬂ
Apparel 4+ Add keywords l Download ~ Sorted by | Relevance v | | Views »
L .
Beauty & Personal Care [] Keyword Competition Global Monthly Searches Local Monthly Searches  Local Search Trends
Computers donati li 12,100 12,100
onation online ! ]
Consumer Electronics .
Family & Community = donating online = 480 480
.
8 Finance N donate clothes online =] =10 - -
Food
Gifts & Occasions donate online charity @4 320 260
Health L donate online a 4,400 3,600
Hobbies & Leisure
donate veterans 1,800 1,800
Home & Garden O] &
Law & Government I clothes donate @y 40,500 40,500
Products M
N clothing donate @4 14,800 14,800
Contai
omams - [] donate fumiture q 27,100 27,100
Sort: Alphabetical | Highest count
All N donate charity @4 49 500 49,500
W N (o .Y
auto danation (3) donate charities & 9,900 9,900
car (38)
car donation (46) donations online @y 9900 9,900
car donations (13) _ . .
. . charity donation online @4 T20 T20

¥l rartn cha [121




Ads Diagnostic Tool

Ads Diagnostic Tool

Enter details below to diagnose your ad’s behavior.

(¥) Search Option 1: Search Terms and Parameters
"Use this option if you're concerned about all ads within your account that should be appearing for a specific search term, or
 Mobile search if you'd like to diagnose all keywords in an ad group or campaign.”

Keyword selection: () Single keyword:
) All keywords in

Campaign:
Google domain:  www.google.com =< ex: froogle.google. com, www.google.co.uk
Display language: |English v
User location: ) Geographic: | United States V
All regions within this country V
) IP address: Format: 300t X0t 00K 3000

Continue » ]




Ad Preview Tool

GOugle donate online

Search Advanced Search

AWarning: This page is a tool for AdWords advertisers to test their ads. For full Google

functionality return to the Google homepage.

Web [# Show options...

American Cancer Society®
www.cancer.org  Give Hope & Help Save Lives Give to the American Cancer Society

Online Charity Donations
www.JustGive org  The destination for enline charntable giving. Learn more. ..

Donate Your Car Today
KarsdKids.org  Fast Towing and Tax Deduction Free 3 day 2 night Hotel Stay [ Go gl

Donate Online — Habitat for Humanity Int'l

Online Donation Makes It Easy! Thank you for supporting Habitat. You're 3 simple steps
away from helping a family who is in need of decent shelter. ...
https:/fwww_habitat.org/cd/giving/donate.aspx?link=6

Metwork for Good | Online Giving IMade Easy

Donate; Volunteer. Find a chanty and make a donation ... Get online fundraising & nonprofit
marketing tips delivered right to your inbox every week, Freel ...

www 1 _networkforgood_org/

For Donors | Network for Good

Your donation will support organizations sending teams to provide emergency relief. ... it easy

Sponsored Links

Results 1 - 10 of about 36,100,000 for donate online. (0.30 seconds)

Sponsored Links

See Your Online Ads Here
Advertise Your Business Mext To
Google Search Results. Sign Up!
www.Google.com/AdWords

Online Charity Donation
Renowned Mon Profit Organization,
Helping People Worldwide. Visit Us.
www.0B org

Charitable Donating

Help a child in need - donate to
ChildFund International now.
www._ChildFund.org/donations

Online Donations

Fight Hunger in Our Community.
Donate to the Food Bank Online.
www.accfb.org

San Francisco-Oakland-San Jose, CA




Account Performance

* Regularly review your Account
* How to Identify Problem Areas



Is my account performing well?

— Review performance statistics for your
campaigns, ad groups, keywords & ads

LUEGIGTT N  Settings Ads  Keywords — Networks

| 4 Change Graph Options

% New ad group * || More actions... *
[1] @ Adgroup Status Search Max. Content  Clicks 4 Impr. CTR (= Avag. Cost
CPC  Auto Max. CPC iz
CPC (z
[0 ® Donations Eligible auto: §11.42 auto 1 1,965 0.05% B0.97 $0.97
] ® Events Eligible auto: $11.42 auto 1 1,317 0.08% 50.49 $0.49
[l ® Branded Eligible auto; $11.42 auto 0 5 0.00% $0.00 £0.00
[l ® Support Eligible auto: §11.42 auto 0 1.209 0.00% $0.00 20.00
Centers
Total - search 2 4,496 0.04% 80.73 $1.46
Total - content 0 0 0.00% £0.00 £0.00

Total - all ad groups 2 4,496 0.04% $0.73 $1.46




How to Identify Problem Areas

* Campaign S atistics
— Sort data by Quality Score, Clickthrough Rate
(CTR), and Cost

* You may need to enable the Quality Score

(QS column in your account 1-4 s poor QS 5-
is okay; 8-10is

Ad groups  Settings Ads BLGITTGIGEN  Networks

reat!
4 Add keywords See search termz... + || More actions... =
[] * Keyword Ad group Status Max.CPC | Quality score | Clicks Impr.
[] * events Events L] Eligible auto: §11.42 ! 210 l 1 1,317
[] ® cancerresearch Donations L Eligible auto: 511.42 | 510 | 0 14
donation !

[] *® donation for cancer Donations Keyword: cancer semcech donatien o 51142 | 510 | 0 16
I 0 #C S0 toR 2

No = All text ads in this ad group are paused.

Quality score Learn more
410 Keyword relevance: No problems

Landing page quality: No problems
nding page lo

ad time: No problems

Ads diagnostic tool



How to Identify Problem Areas

* Campaign Satistics
— Identify problem areas

* ‘Poor’ Quality Scores
* CTRs below 1%
* High-cost with poor Quality Score or low CTR

— Target these areas for optimization

CTR <1%& Poor QS
so optimize!

Ad groups  Settings Ads Metworks e
4 Add keywords See search terms... v || More actions... = Show deleted | Hide
DN
[] * Keyword Ad group Status Max. CPC Cluality Clicks Impr. CTR (2 Ava. Cost 4

SCOore CPC (7

] * events Events LJ Eligible  auto: $11.42 2M0 1 1317 | 0.08% I 50.49 50.49




Reports & Tracking

*  Why run reports?

* Popular Reports

* Conversion Tracking
* Google Analytics



Why run reports?

* Reports Center
— Organizes & trends account data
— Schedule recurring reports
— Get them emailed directly to you



Reporting

Home Campaigns Opportunities EREWGHLGEESE Billing My account
Create Report

To begin a new report on your account activity, choose from the available Commen Questions

options below, then click Create Report. Most reports take from one to five -+ Howdo| start (or stop) having reports
minutes to generate. : sentto me via email?

= What is the difference between "View a
If you check the box marked Save this as a new report template, your settings | summary” and "View by day"?

will be saved so you can create similar reports quickly in the future.

1. Report Type

Choose a report from the following options: Learn more about report types

(#3 Placement / Keyword Performance View performance data for keywords or placements you've specifically
targeted

3 Ad Performance View performance data for each of your ads

3 URL Performance View performance data for each of your Destination URLs

" Ad Group Performance Wiew ad group performance data for one or more of your campaigns

{» Campaign Performance Wiew performance data for your campaigns

{3 Account Performance View performance data for your entire account

{»  Demographic Performance Wiew performance data for sites by demographic

{» Geographic Performance Wiew performance data by geographic origin

(" Search Query Performance Wiew performance data for search queries which triggered your ad and
received clicks

{»  Placement Performance (2 Wiew performance data for content network sites where your ad has been
shown

{ Reach and Frequency Performance (2} View reach and frequency performance data for your campaigns




Popular Reports

Get data for your entire

Account Performance sceount

Get keyword click, cost, &

Keyword Performance /S usuityuigupm

Show search queries which
riggered your ad &
received clicks

Search Query
Performance




Account Performance Report

* Choose ‘Quarterly’ or ‘Monthly’ time
period to assess trends

* Sort by CTR

* Sort by Quality Score, CTR Impressions, &
then Cost

Action from report - Move more budget to higher
performing campaigns and restructure poor performing

raVYalaalaValWalaVal

vdilipydiglto



Keyword Performance Report

* Sort by Quality Score, CTR, Impressions,
& then Cost

— Ensure high impression, high cost areas are
in-line with your goals
* If they aren’t, take note for optimization

Action from report —put high performing keywords in
keyword tool for new keyword ideas




Search Query Performance

* Thisreport shows performance data for the
search queries that triggered your ads &
received clicks

* Add keywords with high click volume to
your list

* Add negative keywords

Example: the report shows your ad appeared on the
keyword ‘prostate cancer.” Add —prostate as a negative

II’\\ I\AIAPA
NCTyvwuUIru



Exercise

* Run a Search Query Report.

— What new keywords can you add and what
negative keywords can you add?

* Run a Keyword Performance Report.

— Look at keywords with highest CTR or
conversions

— Put these keywords in the keyword tool for
more ideas

— Pause or delete poor performing keywords
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Analytics

Settings | My Account| Help | Sign Out

My Analytics Accounts: el ERSIGIC v

Google Analytics

Analytics Setti TS www_googlestore.com

b Saved Reports.
B Visitors Dashboard Aug 1, 2008 - Aug 31, 2008

%Tvafﬁc Sources

7 Content ’—‘... Visits Graph |:,.:|E Ilfl =
6,000 —_ B s, LI e e e 6,000
£ Goals — /0 -.._.,o...\ . /' '~ P /‘ \.-.

‘&= Ecommerce

Settings
Email

TAugust 4, 2008 TAugust 11, 2008 TAugust 18, 2008 TAugust 25, 2008
Help Resources
(7 About this Report
() Conversion University
() Commen Questions

Site Usage
T 157,584 visits

e 373,675 Pageviews

72.06% Bounce Rate
T 00:00:47 Avg. Time on Site

93.32% % New Visits

2.37 PagesVisit

& Traffic Sources Overview & Content Overview
Pages Pageviews. % Pageviews

M Referring Sites
114,027.00 (72.38%) cateqory.asp?catid=searchdsearchivoe 20,949 24.07%
M Direct Traffic
23,692.00 (15.04%) efautt as, 61580 16.48%
M Search Engines
19,853.00 (12.60%) — Haz Ba1%
Other cateqory aspZcatid= 19,372 5.18%.
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view re

15,521 415%

view report
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Learn more about Goog Vanalytics

How does it work?

* Free analytics solution
shows you website visitor
behavior

Benefits for Marketers

* Understand who your
visitors are and where they
come from

* Learn how visitors use your
website

* Discover which visitors are
likely to convert and how
to attract more of them



Track All Goals/ Conversions

59 Dashhboard Dverview s

A Wisitors Goal Detail

BTraffc Sources Dec 1, 2006 - Feb 28, 2007
[ Content Export * || B Email || B Add to Dashboard

Goall Completions «

20

Crvervienmy 20
Total Conversions
Caonversion Rate
Goal Verification

Reverse Goal

Fath Decembetl Decembe: Decembeil Decembeil January 1/ January 8| January 1! January 2| January 2/ February | February | February
Goal Value
Abandoned . =
Furmels Goal 1: "Completed Order” had 653 conversions
Funnel
“isualization Select Gozl | Goal 1: Completed Order =
= Ecommerce 'uhNiHJu**ﬂﬂllﬂlufﬂﬁf 653 total conversions Analyze this gOﬂl
Settings 'ﬂ"!l'u’u'lm"l"l"hﬂf 050% conversion rate Ia) Visitors Profile: languaqes, network locations,
. —— user defined,
[=A Ermil —_—
9925% abandonment rate .
e Iil Browser Profile: hrowsers, operating systems,
Help Resources browser and operating systems, screen colors,
() Mbout this Repart screen resolutions, java suppon, Flash
@ Conversion
Unitversity €D Map Overlay
@ Comman Geolocation visualization
Guestions

¥ Goal Funnel

@ Report Finder
Goal funnel visualization

Possible
Goals:

* Online
Donation

* Project
Awareness

* Volunteer
Acquisition
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Report Sructure

5 Main Navigation Categories:

* Visitors
—Visitor information such as loyalty, language, and
location

* Traffic Sources

—Natural and paid sources of traffic, includes AdWords
reports

* Content

—Pageview information
* Goals

—Conversion rates and goal paths (volunteer acquisition)
* Ecommerce (if enabled)
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Takeaways




Takeaways

Log in!

Become comfortable navigating your account:
edit ads, choose keywords & campaign settings

Use AdWords Tools to troubleshoot
Run reports to assess results

Use a tracking platform (like Analytics) to get
the data you need to make smart deC|S|ons-—

,_-“ : \

. -
e



Resources

AdWords Help Center:
http:// adwords. google.com/ support/ aw
AdWords Blog: http:// adwords.blogspot.com/

Google Grants Help Center:
http:// www.google.com/ support/ grants/

AdWords Beginners Guide:
https:.// adwords.google.com/ support/ aw/ bin/ stati

Analytics Help Center:
http:// www.google.com/ support/ googleanalytics


http://adwords.google.com/support/aw
http://adwords.blogspot.com/
http://www.google.com/support/grants/
https://adwords.google.com/support/aw/bin/static.py?hl=en&guide=21899&page=guide.cs
http://www.google.com/support/googleanalytics

Thank You & Good Luck!
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