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What is Google Grants?

An Introduction to the Google 
Grants Program

Kristie Ferketich-Mun, 
Google Grants Senior Strategist



Today’ s Goals

After this session, you should be comfortable 
with:

• Google Grants & the basics of AdWords 
advert ising

• Program details
• Eligibil it y guidelines
• Applicat ion process
• Common quest ions
• Resources to make the most  of  the program
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The Google Grants Program
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Your Nonprof it
Imagine your nonprof it  here right  
when a user is searching for your 
cause.
www.YourNonprof it .org 

Google Grants provides select  nonprof it s with free 
advertising on Google.com, via the Google 

AdWords program.

What ’ s it  all about?



Google Grants

• Program created in 2003

• Available in 26 count ries
        and regions

• Current ly support  over         
         5,800 grantees     

• Donated over $549M in free 
        ads to eligible organizat ions



Success Stories

• Direct  Relief,  a group that  raises funds to 
provide relief to people affected by 
poverty, disaster, and civil unrest,  
increased online donat ions by 785% in 5 
years

• CoachArt ,  which supports children with 
life-threatening il lnesses through art  and 
athlet ics programs, saw a 60% – 70% 
increase in volunteers since j oining the 
program



Google Grants Ads 

• Part icipat ing organizat ions use their Google 
Grant  to:
– Solicit  donat ions
– Recruit  volunteers and staff
– Promote events
– Raise awareness of their mission

• These ads are run through the Google 
AdWords advert ising program
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Google AdWords



Google AdWords: 
Keyword-targeted Advert ising

• When users search on a specif ic keyword on 
Google.com, ads associated to that  keyword 
appear on the right -hand side
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Results



Google AdWords: 
Keyword-targeted Advert ising

• When users search on a specif ic keyword on 
Google.com, ads associated to that  keyword 
appear on the right -hand side

AdWords 
Ads



How AdWords Works

• Users click on AdWords ads and are taken 
to the advert iser’ s website
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Basics of AdWords

• With AdWords, you only reach users 
interested in your organizat ion’ s 
informat ion and services

• Importance of relevance and target ing 
shines through

• Because users are searching on keywords 
related to your organizat ion, you have an 
audience looking for you!



Basics of AdWords

• With the AdWords system, advert isers are 
charged per click on their ads

• Advert isers select  a specif ic amount  to 
pay each t ime a user clicks on their ads

• Google Grants part icipants are not  
charged for their ads, though a specif ic 
cost -per-click (CPC) does need to be set  
in accounts



What  exact ly can I do with my Grant?

• Create ads that  l ink to your 
organizat ion’ s website

• Link ads to your homepage, donat ion page, etc.

• Reach your target  audience online
• Target  ads by locat ion, language, day, t ime, and 

more

• Track your performance
• See which ads and keywords perform best  and 

improve your account  based on these results



How can I see success with my Grant?

• Ident ify your goals
– What  do you want  to get  out  of  your 

account?
• Think beyond j ust  addit ional t raff ic to 

your site

– What  do you want  users to do once they get  
to your site?
• Make a donat ion?
• Sign-up as a volunteer?
• Read specif ic content  on your site?
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Program Details



Program Details: Requirements

• Self-managed advert ising account
• Need a contact  at  your organizat ion to act ively 

manage the account
• Login and make changes to the account  on a 

regular basis
• Reply to email requests from our team (for 

data, surveys, etc.)
• Keep us updated on contact  changes



Program Details: Benefit s

• Free advert ising on Google.com

• Receive up to $10,000 worth of free advert ising 
per month, depending on how many clicks your 
ads receive

• Average monthly “ spend”  is $300

• No need to reapply or extend your Grant
• Remains act ive as long as your account  is 

act ively managed and adhering to our 
program guidelines



Program Details: Account  Dif ferences

• Limited to text -only ads
• Ads appear only on Google.com, not  on network 

sites
• Maximum daily “ spend”  is $330
• Maximum cost -per-click (CPC) or bid is $1.00
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Eligibility Guidelines



Eligibilit y

• Google Grants supports organizat ions sharing 
Google’ s philosophy of community service

•  501(c)(3) status required (or internat ional 
equivalent )

• Applying organizat ion must  have 501(c)
(3) status, cannot  be f iscally sponsored

• We have eligibilit y guidelines beyond the 
501(c)(3) requirement



Eligibilit y

• Eligible organizat ions include, but  are not 
limited, to:

• Science and technology organizat ions
• Educat ion organizat ions
• Global and public health organizat ions
• Environmental organizat ions
• Youth advocacy organizat ions
• Arts organizat ions



Eligibilit y

• Ineligible organizat ions include, but  are 
not  limited to:

• Organizat ions that  are predominant ly 
religious or polit ical

• Organizat ions that  are focused 
primarily on lobbying for polit ical or 
policy change

• Commercial non-prof it s



Eligibilit y

• To check on the eligibilit y of your 
organizat ion, review the program 
guidelines at www.google.com/ grants 

• If  you feel that  your organizat ion is a 
f it  af ter reviewing our guidelines, we 
encourage you to apply

• Note that  we are unable to provide 
individual feedback on eligibilit y due 
to the high volume of interest  in the 
program

http://www.google.com/grants
http://www.google.com/grants
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Application Process



Grants Lifecycle



Applying to Google Grants

• Review program website to see if  Google 
Grants is appropriate for your 
organizat ion
– Complete the online applicat ion



Applying to Google Grants

• Once you submit  your applicat ion, you 
will receive a confirmat ion page
– If  you don’ t  receive this confirmat ion, your 

applicat ion was not  submit ted properly
• Current  applicat ion processing t ime is 

roughly 5 months



Best  Pract ice for Your Applicat ion

• Develop a st rategy for promot ing your 
mission through AdWords

• Specify the URL you would like to drive 
users to 

• Include specif ic init iat ives you wish to 
promote

• Ident ify your target  audience
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Common Questions



What ’ s the catch?

• No catch! But  a few important  Google 
Grants rest rict ions:

• Budget : $10,000 per month, rest ricted on a daily 
basis

• Bids: Capped at  USD$1.00
• Types of ads: Keyword Targeted ads
• Ads displayed: Google.com

Note: You are using the same interface as a paying 
AdWords advert iser.  Therefore, many features or 
sect ions of the account  are irrelevant  to you (ie, Billing 
Summary, Content  Network,  other ad formats, etc)



Common Quest ions

• What  is the value of this award?
• You get  out  what  you put  in
• Not  many grantees hit  the $10,000 per month cap
• Billing Tab in your account  shows value (current  

balance)
• Nothing owed! Amount  you ‘ would’  have spent



Common Quest ions

• How long does it  last? FOREVER??
• Grantees will remain in the program as long as 

the AdWords account  is act ively managed

Hmmm, what does it mean to be “actively 
managing” the AdWords account?



Act ive Account  Management

 Login at  least  once a month
 Analyze performance regularly
 Make changes as needed                
      (almost  always needed!)
Be responsive to email requests from our 

team
Tips for active account management:
• Set  up biweekly account  performance reports to be 
emailed to you
• Make sure that  more than one person at  your 
organizat ion is invited access to your AdWords 
account
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Resources



Resources: Program Site

• One-stop shop with program details, 
eligibilit y guidelines, online applicat ion, 
and addit ional resources - ht tp:/ /
www.google.com/ grants

http://www.google.com/grants
http://www.google.com/grants
http://www.google.com/grants


Resources: Help Center

• Trainings, guides, glossary, FAQs, and 
more - ht tp:/ / www.google.com
/ support / grants/

http://www.google.com/support/grants/
http://www.google.com/support/grants/
http://www.google.com/support/grants/


Resources: Google Grants Blog

• Art icles from the Grants team on 
managing your grant , t ips for AdWords, 
program updates - ht tp:/ /
googlegrants.blogspot .com/

http://googlegrants.blogspot.com/
http://googlegrants.blogspot.com/
http://googlegrants.blogspot.com/


Resources: User Forum

• User-to-User support  for grantees & interested  
 non-profit s - ht tp:/ /
groups.google.com/ group/ googlegrants-help

http://groups.google.com/group/googlegrants-help
http://groups.google.com/group/googlegrants-help
http://groups.google.com/group/googlegrants-help


Resources: AdWords Help Center

• Comprehensive resource for AdWords 
program - 
ht tps:/ / adwords.google.com/ support /

*Note Grants account  dif ferences when using these 
resources

https://adwords.google.com/support/


Resources: Google For Non-Prof it s

• Free tools Google offers to help non-profit s 
promote their work, raise money, & operate 
more eff icient ly ht tp:/ / www.google.com
/ nonprof it s/

http://www.google.com/nonprofits/
http://www.google.com/nonprofits/
http://www.google.com/nonprofits/


Resources

• Use these online resources and others 
(including webinars like this!) to learn more 
about  the program

• If  your applicat ion is approved, these 
resources will be even more important  in 
leading to success with your grant !



Session Recap

Today, we’ ve covered:
• Google Grants & the basics of AdWords 

advert ising
• Program details
• Eligibilit y guidelines
• Applicat ion process
• Common quest ions & Resources

More info at www.google.com/ grants

http://www.google.com/grants
http://www.google.com/grants
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Thank you!
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