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It is not a monetary grant, but a unique in-kind grant, where we provide your organization with an unbilled Google AdWords account
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Login once per month – for how long varies - an hour or two a month is probably the minimum; an hour each week or every other week is better as you can keep a closer pulse on the account

Why is this important?
Now required by us, but more importantly helps you better understand your account performance
We want to ensure we are providing grants to organizations actively engaged with their accounts
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There are 6 of us on the team and 5 thousand non-profit organizations in our program so webinars are as close as we can get to in person or on the phone support. Virtually all the help we can provide is in our online help center.



������������������
����������������� ����
���
	�����
���������������������
	
���� �

� ����������

		
����������������	�����������4���
� � ������������
-
	� ����������/��

+���������	�������
�����

� ��6��������
��� ����	7������
���������

There are 6 of us on the team and 5 thousand non-profit organizations in our program so webinars are as close as we can get to in person or on the phone support. Virtually all the help we can provide is in our online help center.
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There are 6 of us on the team and 5 thousand non-profit organizations in our program so webinars are as close as we can get to in person or on the phone support. Virtually all the help we can provide is in our online help center.
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What do you want to get out of your account? Donations, volunteers, sign-ups, downloads, etc.
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Therefore, it’s important to maintain a high Quality Score. One of the primary ways to do this is to maintain a high CTR (ideally above 1%). We’ll cover some tactics for doing so later on in this guide.
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He probably starts with a search for “soccer leagues” This search brings him two ads. 
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Therefore, it’s important to maintain a high Quality Score. One of the primary ways to do this is to maintain a high CTR (ideally above 1%). We’ll cover some tactics for doing so later on in this guide.
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There are 6 of us on the team and 5 thousand non-profit organizations in our program so webinars are as close as we can get to in person or on the phone support.
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There are 16 tools in the tools tab. 5 are very relevant and 3 can hurt your account if you use them. Let’s take a closer look. 
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